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Abstract

The Bjeshkét e Nemuna represents unique mountainous complexes that are distinguished by the Border Mountains
that surround them by the geomorphologic, climatic, hydrographic and biogeographic aspects. After the procedure
of identifying and compiling a relevant list of all identified geomorphological tourism motives of the Bjeshkéve té
Nemuna of Kosovo, an evaluation process was conducted, ie, ranking by applying the assessment scale (0-5),
according to the criteria and parameters set for each geomorphologic touristic motif, separately, taking into account
the most important motives characteristics that according to UNWTO are most relevant when determining of the
touristic values of each of these motives. From the evaluation process we came to the conclusion that out of the
total of 37 geomorphologic motives identified in the touristic-geographic region of the Bjeshkéve té Nemuna of
Kosova, 32 motives are total touristic value of more than 2.5 and we consider them as valuable tourist resources.
Taking into account the most important quantitative features of certain types of geomorphologic motives of the
touristic-geographic region of the Bjeshkéve t&€ Nemuna of Kosova, it is ascertained as follows. Geomorphological
tourism motives were valued with an average touristic value of 3.43 points. The highest touristic value has the
parameter/indicator; Level / degree of preservation of the motive (value 4.14), while the lowest value parameter is;
Geographical-touristic position and traffic access to tourist motives (value 2.11).

Keywords: geomorphological motives, identification, classification, evaluation, parameters.

Introduction

The subject of the study in this paper is geographical-touristic presentation of valid geomorphological touristic motives
in Kosovo's Bjeshkét e Nemuna. The purpose of this paper is to evaluate the quantitative and qualitative characteristics
of geomorphological touristic motives in the Bjeshkét e Nemuna of Kosovo. During the work was used: available
literature, cartographic data, field observations, etc. Comparative, descriptive, statistical, UNWTO methods of
classification, interpersonal, graphical and cartographic have been used.

BASIC GEOGRAPHIC-TOURISTIC CHARACTERISTICS OF “BJESHKET E NEMUNA”

The territory of the Bjeshkét e Nemuna area has an area of 3,520.7 km?. In political terms, this space is divided into
three states. The Republic of Kosovo is 592 km?2 or 16.81%. The geomorphologic touristic motives identified in the
area of Bjeshkét e Nemuna of Kosovo are diverse, in large numbers, and are classified into seven subgroups:
v' mountain tops (81 motives),
mountain slopes (23 motives),
river valleys (8 motives),
gorges (7 motives),
canyons (4 motifs),
mountain hills (17 motives), and
Caves (3 motifs) (see: Tab.3.).
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The way of assessing the touristic motives identified
The assessment of any geomorphologic touristic motives in the Bjeshkét e Nemuna of Kosovo that are identified in
the table is performed by applying the score system through a numeric value of 0-5 (http://www.unitg.hr/empirijska
primjena_znanstvene teorije.pdf). Evaluation of touristic motives with a numerical system of points corresponds to
the assigned rank as:

- Value 1-1.5 (insufficient quality), the motif is not suitable for presentation in tourism;

- Value 1.5-2.5 (satisfactory quality) - L

- Value 2.5-3.5 (good quality) - R

- Value 3.5-4.5 (very good quality) - N

- Value above 4.5 (excellent quality) - I (Kusen, E., 2003; Kosi¢, K., 2011; 21; Comi¢, D. 1 dr., 2008; Magas,

D., 2003; Jovici¢, Z, 1986 etc.).

Evaluation and ranking of identified touristic climate motives

In the process of determining the real touristic value of the touristic motives in Bjeshkét e Nemuna, based on the
touristic value of 8 (eight) parameters, we used the following values:

- The total touristic value, which means the calculation for each touristic motif, the total amount by dividing

the number of touristic motives and based on that the ranking is carried out;

- Individual touristic value, which means calculating the average value for each parameter for each group

and region;

- Total touristic value means the calculation of the total value, for each region and for the general territory.
Prior to the assessment process, it was necessary to define the elements on the basis of which the assessment should
be carried out, because with the overall assessment of the space in the full sense we obtain very important information.
The elements applied for evaluating the motives are:

- What kind of tourism is the most suitable for development in the estimated area?

- What should be constructed or how the space should be properly prepared etc?

Evaluation Parameters

The methodology recommended by UNWTO is used in the assessment with the application of the standard forms
which it proposes in the evaluation procedure of the touristic value.

1. Geographical-touristic position and communicative adaptability of the motives

2. Touristic attractiveness of the motif

3. The surrounding environment of the motif

4. The uniqueness of the motif

5. The possibility of exploitation for touristic purposes

6. Rate/level of use for tourist purposes

7. The degree/level of preserving the motif

8. Comparability and adaptability with other touristic motives (Kotler, P., 1973: 48-64) (Heide, M. and Dr 2007,
1315-1325)..

In the territory of the Bjeshkéve t&€ Nemuna of Kosovo, 37 geomorphological motifs were identified. From the
evaluation process we have come to the conclusion that from this number, 32 or 49.23% of the total number of tourist
natural motives of this part of the Bjeshket e Nemuna. The total touristic value of the town is higher than 2.5, and we
consider it a worthy tourist resource
Geomorphological touristic motives are estimated at an average tourist value of 3.43 points

*  The highest touristic value has the parameter;

*  Level/degree of preservation of the motif (value 4.14),

*  While the lowest value parameter is evaluated;

*  Touristic-geographical position and traffic access (value 2.11).
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Table 1. List of valid geomorphologic touristic motifs of the touristic-geographic region of Bjeshkéve té Nemuna
of Kosovo according to the type of motif and the quantitative evaluation of the most important indicators and
parameters and the general, individual, average and total tourist values
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1.GEOGRAPHICAL MOTIFS
1.1.MONTAIN PEAKS
Peak of Rasa e Zogut 2305m; 1.00 | 3.00 [ 410 | 390 4.10|3.10|3.70 | 4.10 | 3.38| R
Peak of Gjeravicés 2656m 1.00 | 3.20 [ 450 | 4.50| 4.40 | 3.60 | 3.90 | 420 3.66 | K
Peak of Kurvala 2303 m 1.50 | 3.10 [ 430 | 4.00]4.30]3.10|3.90[390]3.51]| K
Peak of Ropsit 2501 m, 0.70 | 2.60 | 3.80 | 4.00|3.90]| 270 4.10 360 3.18| R
Peak of Bogigés 2530 m, 050|290 3.8 | 4.10(3.90|2.00]| 4.00(3.10]3.04| R
Peak of Marjashi, 2530 m, 0.50 | 2.80 [ 390 | 4.10]3.90]2.00][3.90(360]3.09| R
Peak of Guri i kug 2522m, 0.80 | 290 [ 400 | 4.10]3.90]|290|4.10(390]3.33| R
Peak of Dromodolit, 2102m 1.50 | 2.80 [ 400 | 4.00]3.80]|2.80|3.90360]3.30]| R
Peak of Hajlés 2403m 1.50 | 3.00 [ 450 | 4.10]4.10| 3.10| 410 | 4.10 | 3.56 | K
Peak of Strellcit 2370m 1.50 1 2.80 [ 390 | 390340290 3.90(360]3.24]| R
The average touristic value of mountain
peaks 1.05 | 2.91 | 4.08 | 4.07|3.97|2.82(395|3.77|333| R
1.2.MONTAIN SLOPES
Montain slopes of Rusolisé 210|410 480 | 4.10] 490 200|450 ] 450|388 K
Montain slopes of Kurvallés 1.70 | 3.90 | 450 | 4.10 [ 470 | 2.00 | 450 | 410 | 3.69 | K
Montain slopes of Belegit 150 3.70 [ 410 | 4.10 | 4.60 | 2.00 | 450 | 4.00 | 3.56 | K
Montain slopes of Marjashit 1.10 | 3.50 [ 3.70 | 4.00 | 410|190 ]| 430|380 |3.30]| R
Montain slopes of Rrasa e Zogit 1.80 [ 3.40 [ 410 | 4.00[4.10[190]420]390]|343| R
Montain slopes in Bjeshkén e Strellcit 1.70 | 3.10 [ 3.90 | 3.80|3.90|2.00]| 460330329 R
Montain slopes of Koprivnik 1.00 | 3.10 [ 390 390]390]| 190450330319 R
Montain slopes in Nexhinal/Ligenak, 1.40 | 330 [ 410 | 4.10 | 4.10] 2.00 | 450 | 3.90 [ 3.43 | R
Montain slopes of Hajla 210370 | 410 | 410|410 210|450 ] 4.10|3.60| K
Montain slopes in Bogé 260 ] 370|430 3.80]390]270]4.10|4.10(3.65| K
Montain slopes in Gropa e Madhe, 220(3.30]390| 390(3.80]190]|430]350(335| R
The average touristic value of the
mountain slopes 175|353 | 413 | 3.99 | 4.19 | 2.04 [ 441 [ 386 | 3.49| R
1.3.RIVER VALLEYS
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Valley of river Ereniku 2.10 | 3.60 | 4.10 [ 3.90 | 4.00 | 2.10 | 4.30 | 4.00 | 3.51 | K
The average touristic value of the river

valleys 2.10 | 3.60 | 4.10 [ 3.90 | 4.00 | 2.10 | 4.30 | 4.00 | 3.51 | K
1.4. RIVER GORGE

Gorge of Rugovés 4.10 | 5.00 | 4.80 | 5.00 | 4.90 [ 2.90 | 4.60 | 4.90 [ 453 | N
Gorge of Deganit 390|460 [ 450 | 490|470 190|450 470|421 | K
Gorge of Llocanit 230 (370 3.10| 410]3.70]1.30[430]370[3.28] R
The average touristic value of the river

gorge 343|443 | 413 | 4.67 | 4.43 | 2.03 | 4.47 | 443 | 400 | K
1.5.CANYON

Canyon of Shushicés 270 [ 3.10 | 3.00 | 3.90 | 3.60 [ 1.70 | 4.00 | 2.90 [ 3.11 | R
The average touristic value of the 270 [ 3.10 | 3.00 | 3.90 | 3.60 | 1.70 | 4.00 | 290 | 3.11 | R
1.6.MONTAIN PASS

Montain pass of Bogigés 0.50 | 2.10 [ 3.60 | 4.00 [ 3.90] 1.60|3.90|330]286| R
Montain pass of Kosharés 1.50 | 2.60 | 330 | 3.90|3.90| 190|390 340](3.05| R
Montain pass of Morinés 3.50(3.90[3.10| 3.90(3.90]3.00]3.70]|4.00]363| K
The average touristic value of the

mountain passes 1.95]3.08 | 348 | 398|395 2.10 | 3.85 | 3.65| 3.25| R
1.7. CAVES

Cave of Radavcit 2501290(390| 390390 180]390(340](3.28| R
Great Cave - Rugova gorge 250 (3.30(340] 3.90|390] 180 4.10|4.00(3.36| R
The average touristic value of the caves | 350 | 3.10 | 3.65| 3.90 | 3.90 [ 1.80 | 4.00 | 3.70 | 3.32 | R
GENERAL TOURISTIC VALUE OF

GEOMORFOGRAPHICAL MOTIFS | 2.11 | 3.39 | 3.80 | 4.06 | 4.01 | 2.08 | 4.14 | 3.76 | 3.43 | R

Taking into account the most important quantitative features of certain types of geomorphologic motifs of the touristic-
geographic region of Bjeshkéve t&¢ Nemuna of Kosovo (see Table 35), we have evaluated the following

The geomorphologic touristic motives were valued at an average touristic value of 3.43 points. The highest touristic
value has the parameter; Level degree of preservation of the motif (value 4.14), while the lowest value parameter is
evaluated; Touristic-geographical position and traffic access (value 2.11). In this touristic-geographic region are
estimated 32 geomorphological touristic motives, or 49.23%, of the total number of touristic natural motives of this
part of the Bjeshkét e Nemuna.

By evaluating the geomorphologic touristic motives are classified into seven subgroups:

1. Mountain peaks (10 motifs), their touristic value is 3.33, and are ranked in the group of motives of regional
touristic importance. The higher values have the parameters; The environment and uniqueness/specificity
(values 4.08 and 4.07), and the lowest value belongs to the parameter; Touristic-geographical position and
traffic access (value 1.05). Out of this set of motives, the highest touristic value is Gjeravica peak, which
is valued at 3.66 points, and ranks in the group of motives of national touristic significance.

2.  Mountain slopes (11 motifs), their touristic value is 3.49, and are ranked in the group of motives of regional
touristic importance. The highest touristic value in this group has the parameter; Level/degree of preservation
of the motive (estimate 4.41), while the lowest rated parameter is; Touristic-geographical position and traffic
access (assessment 1.75). From this group of motives, the higher value of the Rusolian mountain slopes,
located in the northern part of the touristic-geographic region of the Bjeshkéve t¢ Nemuna of Kosovo, with
a total value of 3.88.
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3. River valleys/valley of the Erenik River, its tourist value is 3.51, and ranks in the group of motifs of national
tourist significance. From the parameters / indicators, the highest tourist value has; Level / degree of
preservation of the motive (value 4.30), while the lowest tourist value have; Tourist-geographic position and
traffic access of the motive and Level / rate of use for tourist purposes (value 2.10).

4. River gorges (3 motives), their touristic value is 4.00, and are ranked in a group of major national touristic
motives. The highest touristic value has the parameter; The uniqueness/particulaty of the motif (estimation
4.67), and the lower the parameter value; The level of exploitation for touristic purposes (value 2.03). Rugova
Gorge is the motif of highest touristic value in this group (rating 4.53), and ranks in the group of motives of
international touristic importance.

5. The canyons/canyon of Shushica, its average touristic value is 3.11, and is ranked in the group of motives
of regional tourism importance. The highest touristic value has the parameter; The level/degree of
preservation of the motif (value 4.00), and the lowest touristic value has the parameter; The level/rate of use
of the motive for touristic purposes (value 1.70).

6. Mountain pass (4 motives), their touristic value is 3.25, and rank the group of motives of regional touristic
importance. The highest touristic value has the parameter; The uniqueness of the motif (rating 3.98), while
the lowest tourist value has the parameter; Touristic-geographic position and traffic access of the
motif(estimate 1.95). Morina's montain pass, has the highest touristic value and is rated at 3.63, ranking in
the group of motives of national touristic significance.

7. Caves (2 motifs), their touristic value is 3.32, and are ranked in the group of motifs of regional touristic
importance. The highest tourist value has the parameter; The level / degree of preservation of the motif (value
4.00), while the lower value has the parameter, Level of utilization for tourism purposes (assessment 1.80

Summary
Based on the above data we can conclude that:

- In the area of Bjeshkét ¢ Nemuna in the territory of Kosovo are estimated 32 geomorphological touristic
motives, or 49.23%, of the total number of touristic natural motives of this part of the Bjeshket e Nemuna.

- Geomorphological touristic motives of the Bjeshkét ¢ Nemuna in the territory of Kosovo have average
touristic value 3.43.

- The highest touristic value has the parameter; Level/degree of preservation of the motif (value 4.14), while
the lowest value parameter is evaluated; Touristic-geographical position and traffic access (value 2.11).

- The touristic rating of the Bjeshket e Nemuna-Kosovo region shows that a large number of motives have a
high value of uniqueness, attractiveness, environmental protection and great opportunities for use for tourist
purposes.

From this we conclude that in the area of Bjeshkét ¢ Nemuna of Kosovo there are excellent conditions for the
development of winter and summer tourism, transit tourism, excursionist, alpinism, recreational tourism etc.
From the assessment parameters it is seen that the lower value is the Motif used for touristic purposes (2.29) and the
geographical position of the touristic and the communicative suitability of the motif, all because of the lack of overall
touristic infrastructure as well as the low level of the interest of competent local and central level institutions
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